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Students studying Digital World will enroll into an innovative curriculum modality comprised of 
2 academic modules:  Digital Entrepreneurship and Innovation & E‐Commerce and Technology.  
These comprehensive modules meet for 120 minutes, 5 days a week over a 4 weeks session 
for a combined total of 2,400 minutes.  

Digital Entrepreneurship & Innovation 
This course aims at introducing the basic aspects of the so‐called Information and 
Communications Technologies (ICT) as well as at discussing the impact that such 
technologies are having and will have in the near future in four main industrial sectors. ICT 
being transversal technologies, their presence in any business concept nowadays is not a 
choice but a must. Therefore, it seems interesting that any person having in mind a business 
project knows the possibilities that ICT are providing, and how such possibilities are being 
used in well‐established industrial  sectors. 

Objectives 
This course will 

 Provide you the fundamentals of main ICT, which will allow you to understand their
usefulness and applicability to your specific business  project.

 Give you an overview of how these technologies are nowadays being applied in
specific industrial sectors, covering a large range of services.

Methodology      
The course will be given by selected experts in the various domains that will be covered. The 
main teaching methods will be: 

 Specific presentations given by the experts
 Reading material offering, at various levels of detail, a deeper analysis of the

different aspects of the course.

Overview 
1. Introduction: Internet and Internet of Things (IoT)
2. How to Globalize
3. Internet Platforms I
4. Detecting Digital Opportunities
5. Internet Platforms II
6. Innovation + Lean Startup
7. Business Model
8. Business Plan
9. Financing & Venture Capital
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E‐Commerce and Technology 

Course Contribution to the Program 

This course aims to provide students with a general overview of the E‐Commerce & 
Technology sector, focusing on the type of companies that predominate in Barcelona/Spain 
(Privalia, Letsbonus, Social Point) and including its main levers and stakeholders, as well as 
their interrelationship. 
Specifically, it looks to introduce students to three main dimensions within the sector: e‐ 
commerce & technology industry, design & usability, and legal aspects. 

Additional guest lecturers to be named at the outset of the course 

Course Learning Objectives 

− To understand the size and scope of the E‐Commerce & Technology industry; 
− To identify the main levers and stakeholders of the industry, and their interrelationship; 
− To understand the main drivers and the role of innovation in creating value; 
− To identify the various career paths in the sector, and the value that management 
graduates can add; 
− To hear directly from practitioners and specialists currently working in the sector on 
local/global level. 

Content 

1. An overview of the E‐commerce and Tech Sector

players, structure, business  models, dynamics, trends 

2. An approach to important legal aspects

privacy, data protection  etc. 

3. User experience

What do we mean by UX (User Experience)? How some of the world's most successful 
companies, like Apple, Amazon and Zappos are dominating their markets by investing in 
great UX? What makes a great User Experience? What tools and methods can we use to 
understand our customers and generate disruptive ideas? How can we shift our perspective 
so that we look at the world through the eyes of our customers? 
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Methodology 

The structure of the course (which will be provided in full in the final syllabus), includes the 
following topics: 
Furthermore it focuses on providing insights into the following industry areas: industry 
overview (); legalaspects (privacy, data protection,?); Design and usability (user experience) 
2. An overview of the E‐commerce and Tech Sector: players, structure, business models,
dynamics, trends 
3. An approach to important legal aspects: privacy, data protection,?
4. User experience: What do we mean by UX (User Experience)? How some of the world's
most successful companies, like Apple, Amazon and Zappos are dominating their markets by 
investing in great UX? What makes a great User Experience? What tools and methods can 
we use to understand our customers and generate disruptive ideas? How can we shift our 
perspective so that we look at the world through the eyes of our customers? 
Assessment 

Assessment Breakdown 
Description % 

Classroom participation 60 
Readings and exercises 40 

Assessment Criteria 

Attendance to all class sessions is compulsory. 
Course assessment will be based on: 
− Classroom participation (60 %) ‐ Students' thoughtful, succinct contribution to class 
discussion, including informed questions and personal insights 
− Readings and exercises (40%) 

Bibliography 

Course bibliography will be posted on the Moodle platform at the beginning of the Course. 




